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Industry Manufacturing

Population 116 firms

Inquired 96 firms

Respondents 36 (Response rate: 37,5%)

Type of questions Closed questions using a Likert scale.

Method of data | Questionnaire sent by mail and by e-mail

collection

Statistical methods Factorial analysis of principal components; Linear Regression
model

Data analysis software SPSS 16.0

Size (%) Location(%)
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Obstacles to
innovation

Sources of
Innovation

Strategy of
innovation decision
making

co-operation —
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Std.

N Minimum Maximum Mean Deviation
Increase in the range of products 36 00 11,00 31944 284675
Entering new markets or increasing the
market share 36 ,00 9,00 3,5000 2,82337
Improving the quality of products 36 00 10,00 4,2500 2,80179
Increase the flexibility of production 36 00 11.00 4,0833 3,49183
Reduction of staff costs 36 00 11.00 3.5278 3,29056
Reduction of energy costs 36 ,00 10,00 4,9444 4,24900
Sales increase 36 00 11,00 4,0278 2,39626
Decrease in the costs of production of
commercialisation 36 ,00 11,00 4,9167 3,52440
Profit 36 00 11,00 5,0278 351719
Valid N (listwise) 36
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General obstacles Obstacles to
innovation
External sources
Sources of
Internal, external, innovation
and institutional

sources

Institutional co-
operation

Co-operation
with customers
and competitors

\

Strategy of
innovation
decision
making

Local and regional

Governmental
support

European Union




